Consumer Market Analysts Table 3

TESIDENTIAL DEMOGRAPHICS

LContimaed

A 1 m‘m""‘ﬁm&.u...

- . Pager
Qntomn

RACIAL/ETHNIC HERITAGE

—————— e — .

White 65% 86% 45% 74% 59%
African Am.erican 22 4 40 17 27
Hispanic 5 3 8 3 6
Americar Indian 1 . 1 1 *

| Asian 3 2 3 2 3
Other 3 4 1 1

1993 HOUSEKCLL INCOME

{ Under $10.000 5% 2% 9% 1% 1%
| $10,000- 520.CCO 12 6 17 3 6
| $20,000- $30,0¢0 17 13 22 9 17
| $30.000 - 320,0¢3 15 14 16 10 14
l $40,000 - $50,000 10 11 9 13 13
! $50,000 - $60,0C0 9 12 5 9 8
’ $60,000 - 70,000 6 8 4 9 9
. $70,000 - $80.000 5 6 3 8 6
| $80,000- 590,000 3 4 3 7 4
! $90,000 - $100,000 1 2 1 4 3
$100,000 or more 6 9 4 16 10
- GENDER
. Male 40% 40% 40% 42% - 48%
| 60 60 58 52

|
l Female
|

s e s ST

TEAMRZREE SRR - (234)

(Semple siz8)

* Less than .5% response

’
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RESIDENTIAL DEMOGRAPHICS

Contonge

————— - —
1
SPOUSE’'S EMPLO-Y_IV.IENT STATUS
Employed and working full-time 59% 59% 58% 69% 68%
Employed and wg kir j part-time 9 10 7 6 7
Seif ampioyed 5 3 8 10 12
Unemplosed 3 4 1 2 2
Retired 14 14 14 6 3
| Homemaker S 9 6 7
Disability 1 ¢ 2 1 1
Student 1 . 1 - 1
| other : . - - -
'Simple Sizey | - S epnciaiT ey
: CHILDREN IN HOUSEHOLD
i Yes 37% 41% 33% 46% 49%
| No 63 59 67 54 51
1 LENGTH OF TIME AT CURRENT
" ADDRESS
| Less than 1 year 12% 9% 14% 7% 10%
| 1-5 years 34 32 37 36 39
; 6 - 10 vears 17 20 13 21 15
Over 10 years 35 37 34 35 30
All my life 2
(Samile size) e e 4)
° Lass than .5% respornise.
y June, 195
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Zonsumar Market Analysts Table 2 :

OFCIDENTIAL DEMOGGR e DCS

Contoged

r - -—

| y
EMPLOYMENT .]
Employed and wo «ir 3 full-time 56% 556% 67% 64% 68% !
Employac and wo kin ) part-time 10 12 8 11 13 }

' Seif-employed 4 4 4 8 10

 Unemploved 4 4 5 3 3.

| Retired 16 16 15 5 2
Homemaker 6 7 5 5 3

i Temporarily laid o . . 1 -— - :
Disability 1 1 1 ¢ — :
Student 2 1 3 1 1 ,
Other 1 1 1 1 1 -

!

.“ MARITAL STATU:;
Single 32% 24% 40% 28% 39%

I Married 49 60 37 62 52

} Divorced 7 6 9 5 3

. Separated 2 1 4 1 2
Widow/Widower 4

i (S':&'\';lo'nizo) _ “_‘:gm.;ﬁﬁz:‘{'zz&’j’

* Less than .5% response

Jume. 199
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AGE:

18 - 29 yvears
30 - 39 ‘3ars
40 - 4¢ , s

50 - 59 yaars

60 - 69 vaurs

70 years and cvs:
Combined Resnongses:
l 15 -34 yairs

3L - 58 yacrs

i 5% vears a-.d « ver

EDUCAT. )N

Grade sci col ¢ w55 (Grade 1 - 8)
Some high schaol 'Grade 9 - 11)
Graduate 1 high s¢ ocl

Vacation.l school Technical school
Some co. 838 - 2 3ar, or lass

Some college - mcre than 2 years

Graduated college

Post graduate work

[Sampla Size}

32
42
24

1%

27
45
26

1%

2%

10

3?7

38
23

1%

25

23%
27
24

15

35
48
18

2%
20

33%
298
28

46

47

4%
23

* Less then .5% reapcnse

Area Code Flssearch

June, 19%
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19

27

8
66%

[
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10

10

13

11

28

17

1
70%

S

13

11

10

1

3

7

1

2
72%
£
¥

16

12

26

1

2
68%

14

n

10

1

3

7

1

4
72%

14

"

29

1

3
71%

Y - -
7 em amn man o 4

1% - 19%

20% - 39%

40% - 59%

60% - 79%

80% - 89%

- 99%

90%

100%

t know/Refused/NA

Don
Mean
3

Juna, 1994
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1% -9% 16
10% - 19% 15
20% - 29% 12
30% - 39% b
40% - 49% 3
50% or more 29

Don‘t know/Refused/NA 3
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No

Don‘t have a business card

Don‘t know

m:i

June. 1994
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Consumer Market Analys(s

NOTE: This question not asked of business respondents.

Persanesl use
Business use

8oth

Don’t know/Refused/NA

* Less than .5% response

June. 1994
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Table 22
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Consut

42

34

Don’t know/Refused/NA

This question not asked of business respondents.

NOTE:

* Less than .5% response.

June, 1994
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This question not asked of business respondents.
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Thees

Four or more

YAl
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June, 1994

Don’t know/Refused/NA

E

* Lass than .5% response,
NOTE: This question not asked of businass respondents.
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Cuisun fa... . naylls Table 18

T I et o SR ..

TRES T s e,

: 2734
YXORRY

: 'i':"'ﬁf* j R iamer
ikt R LM RI
! i S I HH ] T :
Keep the prasent system/Leave all area codes as is/l like it the way it is 14% 12%
Geographic boundaries wouid be better/it should bes done 13 11 16 17 16 28
geographically
Dialing 10 digitas will be 8 hassle/This would be too many numbers 11 12 10 8 9 9
1 don't think that the rates will stay the same/ What will it cost?/Don’t 8 5 10 5 5 —
charge axtra
Keep the plan as simple as possible 8 7 8 9 5 13
If they nsed all these axtra numbers, they should just add a couple of 7 7 6 6 9 9
digits to the regular phone number/Add another digit, making an sight
digit phone number
Change numbers far beepers/celiular phonas and fax machines/should 6 10 3 8 9 6
be a designated area code for cellular phonas/pagers
! Ak " ) “5!‘;; '“’“ l. i HE1H '-!"h‘- '::‘ K -t. H: A il ' 33 '1!5 § H Ay e L
Bkt a1 MHETHE E}i :Higliie)) 3kl fhitndnEs B, T H sy (531

NOTE: A complets listing of responses can be found in The Data Tabulations.

June, 1994
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Consumer Market Analysts
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June, 1994



Tablw 15

Consumer Marke! Analysts

16%

84

16%

8s

10%
20

13%
87

7%
94

10%

June, 1994
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Cansurmner Markgt Analysts

a8s, Wby do you pinfer.L

Ss more slmplmeICon dontund it ttotlLoso
complicated/Easier

It would be better/Sounds batter/l just Kke it

| don‘t have a cellular phone/pager

) wouldn’t want to get my celiular phone reprogrammed
it is pretty much what | am used to

It would be more convenient

1 don't use it, so it won't affect meAt wouldn’t matter
it would leave your home number the same

Only impacts tha new customers/Only new customers
would have new area codes

As long as the area code doesn’t change/it will not
change the 312 avea code

It makes more unsolMoro reasonable

N O WO &

NOTE: A comploto listing of oll responses can ba found in The Data Tabulations.

June. 1994
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8 8 5

3 2 -

8 17 5

4 9

6 - 14

2 - 2

3 2 -

2 6 12

4 2 .

1 -- 2
83 43y




Congumer Market Analysits

Seems mare smphﬁodl(:an underm lt bottotll.ou '
complicated/Easier

it would be bstter/Sounds better/! just like it

| don’t have a celiular phone/pager

| wouldn’t want 1o get my cellular phone reprogrammed
1t is pretty much what | am used to

it would be more convenient

I don‘t use it, so it won't affect me/it wouldn’t matter
It would leave your home number the same

Only impacts tha new customers/Only new customers
would have new arsa codes

As long as the area code doesn’t changeAit wil not
change the 312 area code

lt makes more aonsoIMou reasonable

June, 1994
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NOTE: A complete lismg of all responses can be found in The Data Tabulations.
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4 9 5
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2 6 12
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Consumes Market Anslysts
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Consunver Market Anslysts
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* Less than .6% response



Consumar Market Anelysts

it sounds nooleood idaa/l ke it better/Easler/
Makes mora sense/More reasonable

{ don't have a peger or celluler phone/t don’t call pagers or
celiuler phoneas/l don’t lika celfiudar phones

it wouldn’t affect meA don't care/it wouldn’t bother me
sither way

i don‘t like the idea/l don’t agree with itA am not interested
in it

it would be easier 10 distinguish cellular phones/pagera
compared to home phones

it would be inconvenient for reprogramming/l would have
1o take my celiular phons in to get it reprogrammed

it sounds too complicated/Sounds mare complicated than
the Overlay Plan/More confusion

Thera would be too many numbers to disl/Disadvantages is
dialing additional numbers

it would pst aﬂoct the celiuviar phones and pagers

S

oty H1as, ll!'.

Sd ey LT

June, 1994

45%
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NOTE: A complete listing of responses can be found in The Data Tabulations.
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Table 10

45% 45%
:
12 2 4 6 i
1
9 5 6 10 i
‘|JA
10 9 9 9
(r'l
5 7 6 9
4 1 10 21 "
6 8 5 5 ]
¥
X
4 4 3 9 i
8 5 6 4 '




Consumer Macket Anelysts

it would be confusing/May become confusing to tell which

area code to dial/it would be too compficated 22%.
It doasn’t sound good/Not very fond of it/1 wouldn‘t like itA 21
don‘t ike it/Disadvantage

Would bs OK/Would accept it/Reasonable/it could work 16
snd we would adjust/l would uas it/Sounds good

it would be more numbers to disiA don‘t want to dial 10 16
digits/Too many numbers

it will be more difficult to remember the numbers 7
No problem with it/it’s not that big of a deal 6
| tike the Wiceless Option better 3
it wouldn’t matter/l don’t cere 3
| like it the way it is now/Keep it the way it is now 3

NOTE: A complete listing of all responsas can be found in The Data Tabulations

lune, 1994
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Consumer Merket Analysts Tatte 8

"" LN HY

| ﬂm‘{ghl il

it cale to the new eree code would be & long 8% | 42% | 55% | 45% 7% |  19%
distance call/Charged long distance rates/ ,
| thought the company was going to raise rates

it's hard to remember to use the new area code/l had 12 18 6 9 15 8 1
to get used to it ;
]
1t causes confusion 8 2 156 9 11 3 .
Some concern about relatives who wers out of state/ 6 1 - 7 4 )

wanted to make sure my deughters were under the
same area code/People from out of town would not :
be aware of the new area code

What area would it affect snd why?A would like to 5 9 6 g

know why it was started

t thought it would be a nuisance but it wasn’t/After | 3 5 2 -

started using it there wes ng problem |

Wae had to reprint business cards and stationary 2 4 -— 2 2 ‘

PoliticalA feit as though it was a political thing 2 --

LR i b T T R TR T e
*Caution: Small Sample Size NOTE: A complete listing of responses can be found in The Data Tabulations.

June, 1994
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